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Slides & Questions
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Speakers
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Innovation Lifecycle Management
Throughout the end-to-end process

VALIDATECONCEIVE EVALUATE PROTECT TARGET MONETIZE

• Data-driven decisions
• Bi-directional, CLEAR communication
• Quantifiable goals / KPI’s
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Visualizing a Landscape



I MPROVI NG THE  WORLD THROUGH I NNOVAT I ON | 7

7

Content to Drive Strategy
Actionable Data:
§ Filing trends / changes
§ New competitors
§ White space / blue ocean
§ Notable patents
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Strategy Execution
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Monitoring Execution
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Novelty	Scores	from	05/01/22	to	05/31/22
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Looking forward
to working with you on your IP strategy needs

Email: sales@ip.com

Book a Demo 

mailto:sales@ip.com
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